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Having an understanding of the
purchasing habits of consumers is a
crucial tool for businesses in the
industry to build strong marketing
strategies to help sell their product
and promote their services and
facilities. In December 2021, we
conducted a study into these
purchasing habits, and we made
some interesting discoveries.
Research was conducted on 1,026
members from 5 different local
authorities and leisure trusts.

35% of the customers surveyed told
us that their main reason for joining
a leisure facility was to improve
physical health. This demonstrates a
significant shift from focusing on
weight loss to physical health, and
can be seen as a reflection of
people's increased concerns over
their physical health. Other reasons
for joining include weight loss,
improving fitness, and helping
mental health.

Reasons for
joining

Understanding
consumer

purchasing habits



Of the 1,026 participants we spoke to, 
60% said that their main reason for 
joining their facility was due to it's 
location. This shows how important it 
is for operators to keep their business 
listing up to date. 

Not only will this help prospective 
customers see where you are and can 
give your contact information and 
opening times, but it's also a chance to 
display reviews and photographs of 
your facility.

Read the full report HERE

What influenced
your decision to
join?

Alone or with a
buddy?

Our research has shown that 75% of the
people we asked prefer to exercise
alone. There are a number of reasons
someone may choose to exercise
alone; it could be because of personal
preference, or because their leisure
facility may treat their members as
individuals, and offer individualised
programs and membership options.

https://allianceta6.co.uk/market-research-consumer-behaviour/


Shifting focus
to health

How operators
can respond

One of the main patterns we noticed
through our research is the shift of
focus from aesthetic based priorities
to health and wellbeing. This could be
due to a number of factors, for
example the impact of COVID-19 may
have caused consumers to prioritise
health. This demonstrates the need to
target messages, programming and
campaigns on wider general health.

By identifying the changes in
customer purchasing habits, operators
can adjust their communications in a
way to reflect the needs of their
audience. The products offered by the
operator don't necessarily need to be
changed, but keeping content fresh
and relevant to current trends is
important to appeal to the consumer.

Operators can consider looking at
hashtags, Google Trends and market
research reports to understand what
the current market looks like, and can
base communications off this data. 



#trending

anytime fitness

sauna

Explore the top industry-related topics being 
searched for on Google. Want to try out Google 
Trends for yourself? Find out more here: Why 
not explore key topics and trends yourself with 

Google Trends. Find out more HERE

aerobic exercise

pre-workout

full body workout

stress relief exercise

https://allianceta6.co.uk/google-trends
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Social Media Updates

Twitter Communities

Twitter is continuing to  develop its methods of 
enhancing customer engagement through 

Communities; a feature on the app which will 
allow users to direct tweets to specific 

audiences and groups with mutual interests. 
Communities is currently in its testing stages, 

which updates expected in the next few weeks.

Black Perspectives Launch

Instagram has launched the Black Perspectives
campaign in the UK to highlight Black talent,

and empower leaders in the UK Black
community. The campaign will focus on four
unique projects, each supporting emerging

Black creators.

Reactions for Reels
Facebook is developing reactions for its Reels 
feature. Reactions for Reels would enable you 

to assign one of seven emoji responses to a 
Reels clip - users can currently Like a Reel on 

Instagram and Facebook.

https://allianceta6.co.uk

