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All Pride Month

World Environment Day

Bike Week

Autistic Pride Day

14th World Blood Donor Day

Father's Day

Awareness Days

Top Tips

18th

1st International Children's Day

5th

6th - 12th

19th

World WellBeing Week27th - 1st



When using social media as part of your
business, it is essential to understand how
to maximise your following in a way that
gets your message across to your target
audience. In this month's Social Media
Guide, we're going back to basics as we
discuss how to boost your social media
following.

It's important to remember that
you do not necessarily  need to 
use every social media platform to 
reach your target audience and to grow
your social media following.  Consider the
demographic of the audience you are trying
to reach and how each social media
platform is used by that audience. 

Choose the right
platform

Growing Your
Social Media

Following

Looking at the social media of your
competitors can indicate how certain
activity promotes engagement and new
following. Which social media platforms are
your competitors using? How often are they
posting? Use this research as an
opportunity to explore what your business
can do differently to get an edge over the
competition.

Investigate your
competitors activity



Hashtags are a brilliant social media tool
that can help to expose your content to
new audiences, thus assisting in increasing
your following. By using relevant hashtags,
you can get your posts onto the feeds of
people with an interest in topics specific to
your business. Consider which hashtags
align with your brand's image and message.

Be consistent with your
brand

Engage with
your audience

The content that you post should
correspond with your brand's image and
ethos as often as possible. This can help to
build a strong brand image in the minds of
your audience, which helps to create a
sense of trust. 

Think about how you want your audience to
perceive you, and what core values you
wish to convey in your posts.

Use hashtags

Don't forget, social media is meant to be
social! Answer questions, respond to
comments and point your followers in the
direction of more information. Customers
love interacting with brands, so talking to
your audience is a great way of building
rapport as well as giving your brand image
a boost.



#trending

health club

pole fitness

Explore the top industry-related topics being
searched for on Google

leisure centre

walking club

zumba

cycle paths



Hootsuite now has the capacity to schedule
posts, measure success with in-depth data
analysis and engage with audiences on TikTok. 

The app has seen a huge rise in popularity over
the past few years, and the new integration with
Hootsuite is expected to have a significant
positive impact on businesses and creators on
the platform.

Developers are working on new ways for users
to respond to tweets, including the option for
users to pin comments to the top of their replies
section.

YouTube and Instagram both already use this
feature, and it has been praised as a  good way
for users to highlight the responses they’d like
their audience to see. 

Instagram has increased the length of reels from
60 to 90 seconds. Instagram has shown that they
are looking to further enhance the reels feature
over the coming months; back in March, a
feature was added to the app that allows users
to create reels out of story highlights.

See youSee youSee you
next month!next month!next month!

TikTok integrates with
Hootsuite

New ways to reply to
tweets

Platform Updates

Reels increased to 90
seconds


